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Picure the dining room all set and
ready for Shabbat dinner. On the table in a
place of honor are Bubbe’s silver candle-
sticks all polished and shiny, holding two
slender, handerafted ivory candles just
waiting to be lit. The perfect candles for
that scenario are made right here in Kansas
City by Creative Candles.

en Weiner, a member of The
Reform Temple, purchased Creative
Candles in July 2005 and recently moved
the business t0 a new, modern facility at
3218 Roanoke

Weiner said he purchased the company,
which was founded in 1961, because it had
a history of success.

“It had great product that enjoyed
nendous reputation in the market,”

Road.

r
Weiner said. “And the staff is very dedi
experienced and committed,” said

cate
Weiner of the business that currently
employs 22 people

Before purchasing Creative Candles, the
47-year-old Weiner had worked in corporate
Keti Weiner and America most of his professional carcer.
Pansechealie “Talways felt like T wanted to be doing

my own thing,” he said. “This time
wanted to buy an existing business and

make it better
Extensive product line

The 45-year-old business is known for
the quality and variety of its elegant tapers.
Weiner said it takes six characteristics to
produce a high-quality candle. The candle
must be able to hold its shape and color
and it must have a slow, even, smokeless
and dripless burn

Creative Candles concentrates on hand

crafting two basic candles — tapers and
pillars — all produced in a variety of
lengths and widths. Votives and tea lights,
as well as whimsical birthday candles and
Chanukah candles are also produced on
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site. Two other types of candles — ball
candles and floating candles — are -
imported from Germany. All told, the Pl s

s candles with “16 delicious  tioes
fragrances” and more than 47 color
s even a 39-inch taper,

which is among the tallest in the world.
“Our best selle

followed by whit

“Our market tends to be high end and

is ivory, closcly

Weiner reported
focuses on simple colors.”

The Chanukah candles, which come 45
to the box and will be sold at The Jewish
Museum in New York for $30, come in
ivory only

“We tried royal blue and ivory, but the
plain ivory always sold better,” Weiner said.

Pamela Fleischer, Weiner’s wife, who
joined him in the business shortly after it
was purchased to focus on account devel
opment, said the beauty of the dripless
Chanukah candles is that people don’t have
10 scrape melted wax off the menorah every
night during the holiday

“For people who might have a family
orah of significant value, or it's just
sentimental, our candles do it proud,”

BORING. DULL. MONOTONOUS.

STOP IT. YOU'RE MAKING US BLUSH

INVESTING FOR LONG-TERM GROWTH ISN'T FLASHY. IT ISN'T SEXY. AND IT'S RARELY EXCITING.

IF THE GOAL OF SOUND AND STEADY GROWTH APPEALS TO YOU AND YOU CAN STAND NOT BEING PART OF
THE LATEST INVESTMENT FAD, WE HAVE SOMETHING TO OFFER YOU.

CHECK US OUT AT WWW.MERITAGEPORTFOLIO.COM TO FIND OUT HOW REWARDING DISCIPLINED
INVESTING CAN BE.

SOMETIMES BORING HAS ITS PLACE.
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Fleischer said.
Handcrafted quality

‘To make a taper, a craftsman begins with a
28-ply cotton wick, stringing it on a rack that
was exclusively designed and built  for
Creative Candles.

“A quality wick is a fandamental ingre-
lient to a well-burning candle,” Weiner said.
aid Creative Candles are known
for l\cu\g ke b i for i o
burn time. For example, a nine-inch taper can

burn as long as seven hours.

As many as 84 tapers can be made on one
rack at a time. Once the wick is strung, each
rack s then hand-dipped i a ank of meled,
high-quali “one paper-thin” layer at
a time until it has reached the desired diam-
cter. That could amount to as many as 25
dips for a 7/8ths-inch-diameter taper.

Once the taper has been dipped and
cooled, another craftsman trims the wick.
“Then, the pair of tapers is wrapped in white
paper and placed in a box along with a srip
of beesw

that can be wrapped around the

bottom of the candles in case they're too
small for the holder, Before the box i stored,
it will be affixed with a “Made in the USA™
ar-code sticker that states ts size and color.

Sverything for the pillars and votives is
done by hand as well. Once a pillar is
unmolded, an artisan_flame-finishe
product to give it a polished look. Pillars are
then wrapped in a cellophane pouch and
losed with an legantsiver cord

Non-fragranced pillars are now our
fastest growing category,” Weiner said.

the

The candle business

Weiner said he still gets a thrill when he
sees his products being used in public, as they
were at the Symphony Ball held re
the Hyatt Regency Crown Center. He said
virtually every major florist in Kansas City, as
well as the major hotels and event planners,
regularly use Creative
tions. Others around the country do, too.

indles at their func

One B ouF gt esomins  the
Waldorf Astoria in New York,” Wei
Weiner believes his |\|udnd is popular
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Get your flu shot from
Visiting Nurse Association!

HALLOWEEN: TUESDAY, OCTOBER 31ST
8:00am - 4:00pm
VISITING NURSE ASSOCIATION
1500 Meadow Lake Parkway
Kansas City, MO 64114
No appointment is necessary. There is no out of pocket cost to
Medicare Part B eligible beneficiaries and VNA will bill Medicare.

Medicare participants should bring their Medicare card with them.
Al other participants will be charged $25.
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For more information about Boo to the Fiu call
816:627-6219 or go online to www.vnake.com.
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with event planners for many reaso
including the fact that many candlcs are

av .uhbk‘ fragran,

es burn 10 hours,” Weiner
md \nd the event planners don’t want a
fragrance to compete with the flowers or
the food

About half of Creative Candles market
is institutional — the hotel, floral, catering

and  event-planning  industries.  The
company ships products all over the
country as well as to such places as Japan,

Hong Kong and England. Local
customers, however, sometimes have a
slight edge when it comes to service.

“We had a local caterer call at 4:30 in the
afternoon recently, and she nceded candles
for an event. She came in about (40 minutes
later), and we had the order ready to go,”
Weiner said.

The other half of Creative Candles’ busi
ness is wholesale to retailers. Retailers in
Kansas City that sell the product include
Trapp and Co. and Pryde’s Old Westport in
Kansas City, Mo., and Dean and Deluca and
Ranchmart Hardware, both in Leawood,
Kan. Soon, Creative Candles will be available
at Halls on the Plaza and at Crown Center

Ralph Lauren Polo and The Horchow
Collection also sell Creative Candles under
their private labels. Creative C

Iso stocked by Marshall Fields in Chicago.

“Now that Marshall Fields is Macy’s,
we're going from 15 to 57 stores. We've very
excited to see that happen,” Weiner said

Retailers set their own pri
Dean and Deluca in Leawood sells tapers
ranging from $7.50 to $9.50 and pillars
from $13.50 to $18. A box of 10 birthday
candles sells for $8.50.

The way Weiner and Creative
does business has already garncred
company honors. Creative Candles was
recently one of nine small busi
nated for the 2006 Heart of Amrican Erhics
in Business Award $pun.wru| by Midwest
Christian m\uml g Cen

¢ isa \r.\dlm)ml business
that_concentrates on makin tiful
candles of exceptional quality and puml m
ance.” Therefore, industry trends don’t

ndles were

for candles.

ern Weiner too mucl

“Our sha rad
are tried-and-true el W vt o
rally about pack

nal. Our colors

aging.” he said
Weiner and Fleischer believe the use of
traditional tapers s growing again, and they
think the company is well positioned to take
advantage of that
“We like to think our products ar
affordable luxury,” Fleischer said.
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